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CHAPTER three: RESEARCH METHODOLOGY 

 

3.1 Introduction 

The Research onion by Saunders (2007) appears beneficial for the researcher to 

design a research study. It enables the researcher to investigate carefully the desired specific 

research methods and tools that best suits the  the aims and objectives of the research and to 

perform data analysis with accuracy. Application of correct research methods is crucial for 

social research, as it affects the reliability as well as the validity of the research variables 

(Bryman, 2015).   

 

3.2 Research Philosophy 

Research philosophy involves generation of knowledge through understanding the 

concepts of the research. Tsang, (2014, p.174) examined the types of research philosophies 

and they include positivism, interpretivism and realism. The positivism philosophy involves 

the collection of factual knowledge through the application of the statistical tests and 

analysis. Packard (2017) explained that the interpretivism philosophy on the other hand is 

based on the interaction of the researcher and generating inferences based on the new theories 

and concepts. Packard (2017) explained the realism philosophy which was based on the 

scientific approach that was involved in the development of knowledge and understanding 

about the process.  

The study herein applied the positivism philosophy as the researcher collected the 

information through a questionnaire and conducted a detailed statistical analysis generating 

facts and figures. This philosophy was selected mainly because it enabled the researcher to 

accomplish the aims and objectives of the research through generation of factual knowledge.   
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3.3 Research Approach  

Bryman and Bell (2015) investigated research approaches that appeared beneficial in 

generating inferences and conclusion regarding the study. There are two commonly used 

research approaches namely deductive as well as inductive approach. The inductive approach 

involves the collection of information from the participants and conducting an in depth 

analysis of the study variables. The researcher collects the information to accomplish the 

aims and objectives of the research. According to Bryman and Bell (2015) the inductive 

approach enables the researcher to generate new theories and ideas not presented previously.  

The other approach namely deductive approach however, involves the collection of 

information from past research or tests already existing theories and concepts (Packard, 

2017). The researcher under deductive approach may collect the information from survey 

questionnaire and then conduct statistical analysis to accomplish the purpose of the research. 

The deductive approach is used within the positivism philosophy while the inductive 

approach was used under the interpretivism philosophy (Packard, 2017).  

The study herein was based on the statistical analysis of the collected information  

thus, researcher utilised the deductive approach as part of this study. This enabled the 

researcher to derive inferences regarding the study topic and generate the statistical data 

based on the research hypothesis.  

 

3.4 Research Design 

Mertens (2014) examined the research designs and found three types of research 

designs namely; quantitative, qualitative and mixed method design. The qualitative design is 

used by the researcher when he is aimed at conducting interviews from the respondents and 

generating new inferences and conclusions. This type of research design does not involve 

testing through statistical analysis. According to Creswell, (2013) the quantitative research 
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design is used to collect the data through surveys and test them through the statistical 

software. Quantitative research involves testing of the existing theories and concepts and 

generates results that could be presented in charts or graphs. 

 The third type of research design is the mixed method design that incorporates both 

the qualitative as well as the quantitative designs. The study herein involved the quantitative 

research design that involved the collection of data in the form of the survey questionnaire 

and then tested through the statistical software. The quantitative research approach was 

helpful for the researcher in order to understand the concept of social enterprise and the 

awareness among the young generation through the survey questionnaire.  

 

3.5 Data collection  

Bryman and Bell (2015) explained two types of data collection methods including 

primary and secondary data collection as part of quantitative research design. The primary 

data collection is based on the collection of the data by the researcher himself. The data is in 

the raw form and not published elsewhere. However, the secondary data collection is based 

on the collection of the data from the past researches in order to understand the concept of the 

study and study variables. The data collected from the authentic journals, e-websites, 

magazines, newspapers and annual reports as part of the government and non-governmental 

organizations. The work of the researchers was then referenced in order to acknowledge their 

work.  

The researcher used survey questionnaire for data collection from the respondents. 

The questionnaire was self-administered questionnaire. The Bristol Online survey was used 

as a tool to collect the information from the respondents (Fuller et al., 2015). This tool is 

mainly designed for the university students. The questions as part of this research were 

mostly based on the likert scale and closed ended questions in which the participant was 
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supposed to click the right option. A few questions were open ended in cases when the 

information was other than the closed ended questions options available.  

The collection of the data through survey questionnaires enables the researcher to 

save time and resources in comparison to other research methods ( Bryman, 2015). The other 

advantage of the survey questionnaire was that it provides the opportunity to collect 

quantifiable data that generates quantifiable and reliable results through the statistical 

analysis (Fowler, 2013). This also increases the reliability and validity of the research.  

 

3.6 Sampling Technique 

Uprichard (2013, p.2), examined the different types of sampling techniques and 

divided them into two broad categories namely probability and non-probability sampling 

techniques. In probability sampling technique the respondents have an equal opportunity for 

being chosen. However, in non-probability sampling the researcher does not get an equal 

opportunity for being selected. The researcher selected the snowball sampling technique as 

part of the non-probability sampling technique. The researcher distributed the questionnaires 

through different social media platforms including Facebook, LinkedIn, Gmail and 

WhatsAap. The questionnaires were sent through personal messaging across these networks 

and as part of snow ball sampling the researcher get the questionnaire filled through support 

of friends and acquaintances. They spread the questionnaires across their social networks and 

in this way the survey got filled by huge number of individuals. There were certain 

accessibility issues and time limitation and the convenient sampling technique serves best.  

 

3.7 Sample size  

According to Schonbrod and Perugini (2013, p.609), it is difficult to collect 

information from the huge population as the researcher has limited resources while 
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conducting research. Also, it is difficult to access the entire population. Thus, the researcher 

collects the information in the form of sample. The sample is inclusive of the study 

characteristics and representative of the entire population.  

The target population selected for the study was 100 young Indonesian students. The 

researcher conducted an extensive literature review and found that the social entrepreneurs 

were now investing on young students in order to gain their stance on the activities that were 

in the favour of the society. Students play a critical role in the societal good by playing their 

part and there exist an association between the social entrepreneurship with the young 

enthusiastic students who were aimed at accomplishing social and economic development of 

the society (Chamorro-Premuzic, 2014, p.102). For this purpose, these students were chosen 

for the study.  

 

3.8 Expected Outcome 

There were a number of outcomes expected by the researcher while designing the 

research aims and objectives. Primarily, the researcher was focused at assessing the level of 

awareness about the concept of social enterprise in Indonesia especially among the young 

students, as per the efforts of the governments. Next, the researcher aimed at understanding 

the efforts of the government in promoting the concepts of social enterprise.  

Furthermore, this research looked to explore the level and extent of the motivation 

and will among young students in order to establish the social enterprise for their future 

endeavours. The researcher had the perception that the level of the awareness as well as the 

motivation among young students was reflective of the effectiveness of Government policies. 

Lastly, the research was aimed at developing recommendations and solutions for the policy 

makers in order to optimise the governmental efforts in the promotion of social enterprise in 

Indonesia.  
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3.9 Data Analysis Plan 

The survey questionnaire was inclusive of various sections on demographic 

characteristics, awareness regarding social entrepreneurship, and motivation level among 

students in order to establish social entrepreneurs in future endeavours. The questionnaire 

was designed on the likert scale having closed ended questions format, however some of the 

questions were different from the likert scale but closed ended in order to understand 

opinions of the students (Schmidt and Hunter, 2014). Survey questionnaire is a commonly 

used method to collect valuable information from the respondents. The researcher utilized the 

descriptive statistical analysis technique in order to generate quantifiable results. After the 

quantitative data analysis the results were displayed in form of tables and graphs. The 

demonstration of the data through the quantitative descriptive and statistical analysis enables 

the researcher to derive inferences and conclusion accomplishing the objectives of the 

research. As part of the quantitative analysis the researcher analysed the study variables and 

applied the correlation and regression analysis. The correlation analysis was conducted in 

order to evaluate the association between the role of the Indonesian government and the 

promotion of the social entrepreneurship. A regression analysis was performed in order to 

investigate the dependent variable relationship with the independent variable.  

 

3.10 Ethical Consideration  

For a researcher, it is essential to work under ethical rules and conduct. While 

conducting primary research the researcher collected the information from the respondents 

under the consent form while asking them to fill the Bristol online survey questionnaire. They 

were ensured that their confidentiality will be maintained and the collected information will 

not be used for the commercial purposes. This was crucial in order to avoid any sort of 

biasness in the research and collect reliable and valuable information from the respondents. 
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Next, the researcher collected the information from the secondary sources in order to 

understand the study variables. The work of the authors was acknowledged through proper 

referencing and to work under all the ethical rules and conduct.  
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Appendix-1 

Questionnaire 

Participants Information Sheet 

The following questionnaire has been designed in order to assess the role of government in 

promoting social enterprise among students in Indonesia.  

Gender  

 Male 

 Female 

Age  

 18 - 21 

 22 - 25 

 26 - 30 

 31 - 34 

 35 + 

Questions 

1. Which one of the following statements best matches your understanding of social 

entrepreneurship?  

 Individuals with innovative solutions to society's most pressing social problems 

 Social enterprises are a charity that uses social media for fundraising 

 Independent business individuals that act as agents of change for the environment 

 Social enterprises are about looking for solutions to poor people problems 

2. Are you interested in being a Social Entrepreneurship?  
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Appendix-1

Questionnaire

Participants Information Sheet

The following questionnaire has been designed in order to assess the role of government in 

promoting social enterprise among students in Indonesia.

Gender

Male

Female

Age

18 - 21

22 - 25

26 - 30

31 - 34

35 +

Questions

1. Which one of the following statements best matches your understanding of social 

entrepreneurship?

Individuals with innovative solutions to society's most pressing social problems

Social enterprises are a charity that uses social media for fundraising

Independent business individuals that act as agents of change for the environment

Social enterprises are about looking for solutions to poor people problems

2. Are you interested in being a Social Entrepreneurship?
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 Very Interested 

 Interested 

 Neutral 

 Not Interested 

 Very Not Interested 

3. Which sectors are you interested if you become a Social Entrepreneur in Indonesia?   

 Agriculture 

 Poverty 

 Healthcare 

 Education 

 Fishery 

 Not Interesting in Social Entrepreneurship 

 Other 

If you selected Other, please specify:  

Your answer should be no more than 100 characters long. 

 

4. What do you think is the most common challenge faced by Social Entrepreneurship?  

 Funds 

 Lack of Entrepreneurship Education 

 Strategy 

 Other 
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If you selected Other, please specify:  

Your answer should be no more than 100 characters long. 

 

5. If you are interested in becoming a Social Entrepreneurship in the future, what kind of 

support do you expecting from the Indonesian Government?  

 Funds 

 Education about Social Entrepreneurship 

 Ease in Obtaining Formal Legality 

 Guarantee of Intellectual Property 

 Continuity of Business 

 Other 

If you selected other, please specify:  

Your answer should be no more than 100 characters long. 

 

How much do you agree with each following questions 

6. Indonesian Government provides adequate management consultancy and legal counseling   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 
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7. Indonesian Government provides adequate marketing support in terms of Social 

Entrepreneurship   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

8. Indonesian Government provides adequate financial support in terms of Social 

Entrepreneurship   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

9. Social enterprises play an important role as an economic agent for Indonesia   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 
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 Strongly Disagree 

 Do Not Know 

10. Regulatory environments and bureaucratic procedures are favourable in Indonesia for 

Social Entrepreneurs   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

11. Social Entrepreneurs have adequate capacities to facilitate governmental procedures   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

12. The government assist in providing new sources of funding for the social 

entrepreneurship   

 Strongly Agree 

 Agree 
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 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

13. Government assesses the performance of social entrepreneurs’ businesses to support if the 

business deficient in certain way   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

14. The government continue to boost the access of funding for the social entrepreneurs   

 Strongly Agree 

 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 

15. Government also promotes the idea of innovation to the social entrepreneurs   

 Strongly Agree 
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 Agree 

 Neutral 

 Disagree 

 Strongly Disagree 

 Do Not Know 
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Very Interested

Interested

Neutral

Not Interested

Very Not Interested

3. Which sectors are you interested if you become a Social Entrepreneur in Indonesia?

Agriculture

Poverty

Healthcare

Education

Fishery

Not Interesting in Social Entrepreneurship

Other

If you selected Other, please specify:

Your answer should be no more than 100 characters long.

4. What do you think is the most common challenge faced by Social Entrepreneurship?

Funds

Lack of Entrepreneurship Education

Strategy

Other
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If you selected Other, please specify:

Your answer should be no more than 100 characters long.

5. If you are interested in becoming a Social Entrepreneurship in the future, what kind of 

support do you expecting from the Indonesian Government?

Funds

Education about Social Entrepreneurship

Ease in Obtaining Formal Legality

Guarantee of Intellectual Property

Continuity of Business

Other

If you selected other, please specify:

Your answer should be no more than 100 characters long.

How much do you agree with each following questions

6. Indonesian Government provides adequate management consultancy and legal counseling

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know
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7. Indonesian Government provides adequate marketing support in terms of Social 

Entrepreneurship

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

8. Indonesian Government provides adequate financial support in terms of Social 

Entrepreneurship

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

9. Social enterprises play an important role as an economic agent for Indonesia

Strongly Agree

Agree

Neutral

Disagree



Social Enterprise in Indonesia 20

Strongly Disagree

Do Not Know

10. Regulatory environments and bureaucratic procedures are favourable in Indonesia for 

Social Entrepreneurs

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

11. Social Entrepreneurs have adequate capacities to facilitate governmental procedures

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

12. The government assist in providing new sources of funding for the social 

entrepreneurship

Strongly Agree

Agree
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Neutral

Disagree

Strongly Disagree

Do Not Know

13. Government assesses the performance of social entrepreneurs’ businesses to support if the 

business deficient in certain way

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

14. The government continue to boost the access of funding for the social entrepreneurs

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

Do Not Know

15. Government also promotes the idea of innovation to the social entrepreneurs

Strongly Agree
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Agree

Neutral

Disagree

Strongly Disagree

Do Not Know
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